
GET THE 
BEST 
METRICS



Measure 
the customer 
experience to 
IMPROVE IT. 



Lots of companies try to 
measure the customer 
experience. 

But they miss 

WHAT MATTERS.



And so they fail to 
MEET THEIR GOALS.



✓

✓

✓

examine 
the details.
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NPS 
& Other 
Outcome 
Metrics:
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Element Metrics: 
the actionable alternative.
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Example:

focus

71%

uptick

77%

wait

45%



It’s like 
training to 
run faster.

•
•
•
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91
Simple.

Not Simplistic. 

71% 77%45%50%

PLATINUM CX™

Know Your QCI™ Score. 




